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2! Communicating Europe in Ukraine

= To maintain momentum of Ukrainian reforms. lllustrate positive impact reforms have on
Ukrainian citizens today. Reaffirm EU's commitment to issues related to the crisis in
eastern Ukraine

= August 2017 - July 2019
" Team: ECOMM (Ukraine), Albany (UK), Portland (UK)

MOVING FORWARD TOGETHER PN COMPONENT 2
[CREATIVE OVERVIEW -
TV . . X -
4 spots * KPls = Standards Trainings * On-going activity ~ * Nestor = Team Europe
* Job Description * Procedures Monitoring * Presence at
.  Howto Press- events
Top 4 materials
management guides editing
involvement = Explainers/ Digest
* Project com narratives Press-visits
I ,
12%?3;15 cyele * Newcomers Photo bank
meetings
Fix the importance \/
of communication Improve quality of internal

communication

Improve quality of external




2! One unique, consistent and credible “EU voice”

= Campaigns:

Create 6 campaigns to raise awareness, shift attitudes through highlighting the
benefits of EU support in Ukraine

" Project Communications:

Revamp mechanisms and training for public relations, visibility and media support to
the existing EU project communication infrastructure



2! Project Review: August 2017 — September 2018

External

Discovery

PRIMARY:
Quantitative
Research Analysis

Qualitative
Research (IDls)

Situational
Analysis

SECONDARY:
On-Going Baseline
Omnibus
Quantitative
Research

Internal
Discovery

- Strategy

EU Equity in UA
Workshop

Internal Audit:
Projects’
Communication
and Training
Needs
(Oct-Jan)

Creative
Development

Communication
Plan

Approach

“One EU
Voice"” Concept
agreement =
Moving
Forward
Together”

Communication
Plan

Communicating
Europe
in Ukraine

Campaigns
Launch &

Development

Brand/Visual Media and Campaigns’
Identity Digital Plans Full
Implementation
Creative Advocacy and and
Concepts PR Monitoring
Creative Community Content
Concepts Engagement Addition/
Testing (FGD) Refreshment
On-Going EU
Projects’

Cooperation

Planning and

Development
Phase 2




2! Campaigns Overviews

= 1st Wave of MFT campaign, featuring topics of DCFTA, Conflict Response,

Decentralization

= Campaigns ended in September 2018, after 3 flights of TV and on going support in other

media

= All campaigns were executed and implemented as per plan presented in December 2017

and approved at January 2018 Steering Committee



2! CEIU Campaign Tag Line

English Ukrainian

NMPAMYEMO
MOVING FORWARD
TOGETHER PA3OM

The line represents
“MOVING" - Positive momentum
“FORWARD"- Direction and vision
“TOGETHER”- Unity and partnership

Campaign concept tested on FGD, November 2017



2 Campaigns’ indicators

2018
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A
RESEARCH RESULTS

EU neighbourhood and omnibus results



-\ EU Program Awareness among Ukrainians - December 2017

73%

Ukrainians are unaware of EU
programs in UA

DCFTA Decentralization Conflict Response IDPs Support



2 Campaign Awareness

7,4%

Moving Forward Campaign awareness level since launch



2! MFT Coverage&Results

2018 COVERAGE AWARENESS RAISING”
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A

Education & Research campaign as a part of MFT



%2l Building mass awareness with TV and print

AWARENESS

TA 16+all Ukraine ~17mln people

will see ads at least 3 times

Newspaper Segodnya 5 ins./OTS 2 908 470

Layout and advertorials

Digital

Nov Dec Jan Feb Mar Apr May Jun
MEDIA A A
TV** 26.11-31.12 dates tbd

~16mln people
will see ads at least 3 times

4 ins./ 4 ins./ 4 ins./ 4 ins./
OTS 2326780 OTS 2 326780 OTS 2326780 OTS2 326780

In order to cover not less than 16 min people and keep the level of the reached awareness
in Wave 2, we need to place at least 2 more TV flights with intensive frequency



Communicating L

%20 Influence attitude change by strengthening reasons to believe - | -

Nov Dec Jan
A A

TV, national channels
TA 16+ all Ukraine

Newspaper Segodnya

Layout and advertorials

Digital

in Ukraine * 5k

Feb Mar Apr May Jun

~17mln people
will see ads at least 3 times

~16mln people
will see ads at least 3 times

0 Amplify OWNED MEDIA to increase the effect of general awareness

Private Sector
P25-45

Education
P13+

Research
P18-45, 50k+

Regional and niche media
Communities and events

Digital instruments only Digital media,
targeted touchpoints, events

*Wave Il planning to be specified and updated after SC approval and all negotiations



A
Education & Research campaign

Erasmus+/eTwinning/Horizon 2020



2! Key Insight

I'M OPTIMISTIC ABOUT THE EU, BUT DON'T SEE

ANY PERSONAL BENEFIT FROM EU SUPPORT

Low awareness level especially among students, teachers, scientific
community and entrepreneurs on the widely available support and
real opportunities available from the EU



"2\ Education & Research

Objectives

" Increase awareness of Ukrainians about EU support of education and research in Ukraine

through Erasmus+ and Horizon 2020

" Increase awareness of target audiences about key results and opportunities in Education

& Research sector

= Generate interest of target audiences in using Erasmus+ and Horizon 2020 opportunities

WE ARE NOT PROMOTING ERASMUS+ AND HORIZON 2020
PROGRAMMES, BUT DEMONSTRATE EXISTENT RESULTS




A

Education



2! Target Audiences

= School

— Pupils/school teachers/ school staff/school leaders

= High Education Institutions

— Students/teachers/professors and staff of
institutions/trainers

= Citizens with BA, MA and PhD diploma

General public



"2 Schools, HE, Vocational Education

== Schools l:\l:\ Pupils

EHE 16 200 units Tl 3922000 people

ﬁ Universities <@ Students

= 661 State Universities 1 586 million students (2016-2017)
1571 Private Universities 162 000 enrollees (2018)

@ Institutions
E E /756 units



A
Education in information field

Media and Digital



P2\ Our topics are not in a TOP search for the target audience

1500

1250

1000

750

500

250

THE MOST DISCUSSED TOPIC IN THE FIELD
OF EDUCATION (# of mentions):
11 950

* EIE

* Results EIE
* Grynevych
* Coach EIE
* Suprun

1824
778
584
338

 Edu abroad 215

* Erasmus

27

o e

icati * X %
Communicating * &
Europe * :

in Ukraine * g K

The dynamics of mentions in the period

from 14.08 to 14.09

18. Aug 20.Aug 22.Aug 24.Aug

—= 3HO = Pe3ynsrartel 3HO

— HEe3aKOHHO_3HO

- Erasmus

26. Aug

lpuHeBwny

28. Aug 30. Aug 1. Sep 3. Sep
Bpema
fpaut - Penetutop_3HO

5. Sep 7. Sep

— CynpyH

9. Sep 11.Sep 13.Sep 15.Sep |

BbiClwee obpazoeaHue 3arpaHuuyen

Source: YouScan



= Education Pathway: Search is core to the journey.
a' Search starts 4 months before the decision is made

Learners visit a site long ‘They look to discover what is out ‘ Learners are adopting a
before they make decisions there multiscreen approach

72% smssmsmmerion e 8390 ety s, ! i u
II... Aseraaasaraaaany et

‘Search i< core to the ‘Learners collect ‘The most popular are Youtube
journey information from many and a site
sources

62% Yo 5704 e

O of converters on education
0 websites are influenced by Search.
School Website search Engines Family / Friend Brochures
75% 70% 64% 56%

4 VY &
Aggregator Mentor / Counselor Ranking Sites Social Network
46% 44% 29% 28%




P\ Google trends and related queries for

® HaBvaHHA

Search term

+ Compare

Ukraine ¥ 1/1/17-9/6/18 ~ All categories ¥ Web Search v

Interest over time

|4

<>

Education

[ 11 HaB4aHHA B NoNbLUi

1 BapTiCTb HaBYaHHA
14

2  puCTaHUilHe HaBYaHHA 16

3 TpyaoBe HaBYaHHA 17

4  MeToau HaB4YaHHA 18

5 HaB4aHHA Ue 19

20

BMAW HaBYaHHA

3a04Ha d)opma HaB4YaHHA

NPUHUMNKA HaBYaHHA

iHTepaKTUBHI MeTOAN HaBYaHHA

3aco6u HaBYaHHA

iHTEepaKTUBHE HaBYaHHA

E

HaB4YaHHA 3a KOPAOHOM

When people look for

something education-related,

they are interested in:

* the cost of education

* the possibility of distant
learning

* the possibility to combine
study and work

* the study process




"2\ Erasmus related inquiries: universities and scholarships

® Erasmus

Search term

Ukraine ¥ 1/1/17-9/6/18 ~ All categories ¥ Web Search *
Interest over time o< / \
People who look for

Erasmus-related topics are
mostly interested in the
program details and the

following:
* universities
* motivation

+ Compare

|

6 Motivation - Topic 1
- * scholarshi
Related topics Top v & ¢p  Scholerheriope ' .p
- e * volunteering
etter - Message | .
| * travelling
1 Erasmus Programme - Topic I ©  Cover letter - Topic I
10 Student - Topic |
2 UniverSity - School Category ] 16 Volunteering - Topic

17 Travel visa - Topic
3  Erasmus Mundus - Topic ]
18 European Union - Topic




Communicating K

"2\ Erasmus+ website is visible for those who know about Erasmus- = -

in Ukraine * 5k

= 8 000 visitors per month
" Organic traffic and referrals from Facebook

43% of traffic from Kyiv
" People stop at first 2 pages

= office@erasmusplus.org.ua . +38 (044) 286-66-68, +38 (044) 332-26-45 Mana npoiaay | ] Search ...
With the support of the ENational Office™=
Erasmus+ Programme EraSI nus+
of the European Union erasmusplus.onua

Erasmus+ [Mpowxac Hosunnm Kanenpap nogii Basa npoextis TEMPUS IV KopucHi matepianu  lMowyk napTHepis

&

Epa3Myc+ - ue nporpama Esponeiicbkoro Colosy Ha =
nepioa 2014-2020 pp., Wo NIATPUMYE NPOEKTH,

napTHepcTBa, 3axoAyM i MOBIABHICTL Y chepi ocBiTH,
niagroToBKM, MONOAI | CNOpTY.

AisnaiiTecs Ginblwe Npo MOXNMBOCTI, 3aNPONOHOBaHI
opraHisauisam Ta inaueiayansHuM ocobam 3 nosa Mex
€sponeiicekoro Colosy.

Panwcorcs va oo (e | 00

KA1. KA2, [(oweor [l KA3, (oo

Axapemiuna mo6inbHicTs MNMpoexTn cnisnpaui NipTpumka pedopm
TpaHTh ans 3aknaais BUALWOT PO3BMTOK noTeHLiany HauioHanbHa KoMaHaa ekcnepTis
oCBiTH 3 pechopMyBaHHS BULLOT OCBITU

. (HERE team)
FpaHTu ans cTyAeHTis,
BUMYCKHUKIB, BUKNaAa4is Ta 3axoan HERE team

AnbsIHCK 3HaHb

CrpareriuHi napTHepcTea

iHWMX npauiBHUKIB BuKOHaBLUAM

Marepianu HERE team

Source: Google Analytics, Ukraine, June 2018



2! Education as a topic for communication

= Education became TOP topic in the info field in 2017

= Ukrainians are following the global trend of spending/investing more in
education

= More than 100 stakeholders use diverse formats of presence: platforms,
think-tanks, events, online

= Full scope of Erasmus+ activities and opportunities are not visible and known

even among key stakeholders
= Complicated info materials and Programme structure

= Low presence in media for wider audiences



2l Communication approach

MOVING FORWARD

TOG ETH ER Clear message from MFT to secure visibility

[ The EU provides support and vast opportunities to
Ukrainian students, teachers, science research and
business entrepreneurs through an array of

Q % programs and financial assistance ‘
Erasmus+ to create testimonials aimed to provide reason

Source advocates from those who have participated in

to believe and motivate to use opportunities

Seed materials with key results through own
media and promote to wide audience via paid
media




A

Implementation Plan

Google search ads

Special Projects

Social promo, posts & video

REASONS-TO-

BELIEVE
CONTENT

E

BENational Office™=

rasmus+

erasmusplus.org.ua

J

£ I MTube

Communicating

Share through social media,

activations, bloggers

Europe
in Ukraine



A

Content plan

Communicating
Europe *
in Ukraine

REASONS-TO-

BELIEVE
CONTENT

IMAGE CONTENT

Build a positive image and
acquaintance with Erasmus+

programs

USEFUL CONTENT TESTIMONIALS ENTERTAINING CONTENT

Build a positive
experience of
exploring Erasmus

Make communication more
fun and interactive

Share reasons to
believe

+

Erasmus+

E—
BFAE5M

National Erasmus+
Office in Ukraine &
HERE team
@NEOinUkraine

Home

About

Photos

Events.

Erasmus+

NPAMYEMO
EFA30M

TWXAEHb NPOrPAMU EPA3MYC+

[MI)KHAPOJJ,HVIVI IHOOPMALINHUIA

5-9 IMCTOMNAJIA. KUIB

+ Beturvite

iblike |\ Follow A sShare -

7 Create post

=

& - vicopost
v

B Photorvideo

& Toginds

@ checkin

(® Send Message

sk National Erasmus + Office in Ukraine

HERE team

“How much does this school cost?”

*Can you tll me more about this
school?”

*Are you accepting new students?”

&

©hsk
©hsk

©hsk

© Chat (74)

) = CVoulube Baegure sanpoc &y e sorm willifecell 16:13 @ 70 66%C )
IS MOVING FORWARD A e -+ -+ -+ -+ & erasmusplusukraine
MOVING FORWARD. 6 Brpense
WITH ERASMUS: =2l I rasmus+ -
405 2 857 593
+ Discover so many cool opportunities today! TGS > > 5 > ponucn unTavi BiACTEXYIOT...
© m=o - Crexutn .
COOPERATION INNOVATIONS AND EXCHANGE O oo ewmss  ErasmusPlus Ukraine —
TO EUROPEAN UNIVERSITIES OF BEST PRACTICES 7 oo
© Bugeowrpu Erasmus+ Ukraine
= 2 4 Capacity building [JIABHAR BUEO MAEANMCTI KAHAfbI OBCYXAEHHE O KAHANE Q > OpraHizallis
projects (= . )
Epasmyc+ — nporpama Esponeiicskoro Coioay Ha nepion
643 94 rorous vpraiect ﬁ - . ubSmcTey SheptSeato. araromn Honoh heEry
for MpAmbie Tpancn... . M y N y N :
projects 7235 Strategic iTeck Ginbiue npo 3
students&staff Partnership projects ©  navopammvie .. OpraHisaLiam Ta iHAVBIaYabHIM 0COBaM 3 1033 MEX
EBponeiicbkoro Cotoay
Karanor kananon
JEAN MONNET ACTIVITIES SUPPORT FOR REFORMS )
ot
yougerscoon xanane n Y
41 « 11 24 « 2 = ,
project networks BoiTH
E‘O\l)gnynﬁebrms g‘dﬂ‘cgarlin Results Opportunities  Success Stories  Events =y
3atenedoHysatn Hapgicna...n. nucrta Mapupyt
SPORT YOUTH
=
2 B8 6500
collaborative ‘youth mobility
partnerships grants

AP

a
L
yurep mons oay | N S



2! Erasmus+ plan

Image Content Useful Content  Testimonials Entertaining Content
)
* Results *News e Success *Bloggers
* Events * Announcements  stories » Situational
Increase
awareness content
X[o]® - : . . .
> * Participants * Special Projects: e Participants live from Erasmus+
8888 o Platfor.ma
Generate onus.org.ua

interest k n + @ n @ +
Erasmus+ UA Facebook

N

Online promo




3

Numbers & Results

Nov'2018 Dec'2018 Jan'2019 Feb'2019

* 8 posts:
5 knowledge & 2
engagement & 1 inspiring * 12 posts:
*  90% of static visuals content 5 knowledge & 4
and 10% video engagement & 3 inspiring

70% of static visuals
content, 20% video & 10%

text
e situational content

* TV ad promotion, 30&15 sec

* 4 articles at nus.org.ua
3 article at Platfor.ma
4 articles at nus.org.ua

35 posts & 20 articles
Total reach 2 000 000

Communicating
Europe
in Ukraine

March'2019  April2019  May 2019

15 posts:

6 knowledge & 5 engagement & 4 inspiring
60% of content static visuals static visuals,
30% video & 10% text

TV ad promotion, 15 sec

3 articles at Platfor.ma
6 articles at nus.org.ua




A

Research



A
Research in information field

Media and Digital



22 Ukrainian science: what they talk about

" Intellectual capital is
a key opportunity of
Ukraine

= UA IT specialists
working for the
whole world

= UA brains needed in
the whole world

= Poor scientific
sphere, no funding

* Old human resources

= No fundamental
science

" Young scientists and
innovators in Ukraine




Communicating Tl

But it's only 1% in media field because of lack of
A’ communication e [

Key discussed topics:
° Reforms ~ Positive
* Science funding from a state *

* Research policy and statuses

Negative
9%

Key issues:
Neutral

« Mass media don’t talk about 88%
science

* Unless it's a unique invention
or award

Source: Looksmi media monitoring “Education in Ukraine 2017”



2\ Research insights

" The Ukrainian science is divided into 2 separate worlds:
— Academic science
— Innovators community

" The community of 50y.0.+ academic scientists is exclusive and they
hardly accept new information, initiatives and opportunities

" Innovators community mostly associated with IT community,
however, other smaller groups exist

" Both are consuming niche media, participate in a certain range of
events and networking

" There are numerous platforms for Innovators community: IT hubs,
coworkings&open spaces, hackathons, established events

= Concentrate mostly in big cities (Kyiv, Kharkiv, Lviv, Dnipro) and
around universities community



A

How H2020 looks in that field?



Some know about H2020 from colleagues and even
participated

A

«We do not have any sense to be «Take a European grant is meaningful only if the
submitted to the project as an accelerator. problem that | am concern with in the project
This is necessary for our students. concerns European trends.
If there are application season, we can Of course, | will turn to the EU because they are
throw information about the project, that more interested than Ukraine. In Ukraine | will
there is such an opportunity». address in case of local developments».
ROMAN KRAVCHENKO DMITRY BIDYUK
«Small and medium businesses are mostly unaware of such
programs, and if they do, they do not. They think it is difficult,
«We learned about HORIZON 2020 in In the that | will not pass, there are a lot of others there. The main
accelerator when there were training courses barrier is bureaucracy, this causes a strong barrier, but the one
how to launch our startups. who wants to achieve and believe».
The point is not the state or not the state VASILY DOLGORUKY
support, but the essence is that this is a project
with a long history and they know how to invest «The low experimental base does not give an opportunity to
properly and this is an indicator of the compete. In order to start the project you need to go with
company's interest, also a great bonus of someone, and for this you need \Western acquaintances and
communication with professionals» colaboration with other Western scientists».
NIKITA, ZHENYA AND KATYA ANTON SENENKO

Source: Online Research and personal interviews



2! EU support recall more trust then state’s one

«The difficulty is that when money is allocated for a project, for example we need \\ \
money for raw materials or equipment, and we can not buy equipment more than ¢
6,000 UAH. There are bureaucratic nuances, which reduce the level of motivation
to work in this direction. In the EU, | think it's easier, because Europeans are

interested in the result».
DMITRY BIDYUK

«We have not yet collided, but judging by
objective estimates, there is very little support
from the state, we all see the outflow of
scientists abroad.

Other countries gladly accept and support,
unfortunately we have problems with this. We
are in our country and of course we expect

«The establishment of the national fund gives rise
to superfluous and positive aspects in the
development of the field: a transparent structure,
the engagement of international experts.
However, there are barriers and uncertainty that
in the current economic situation of the country
the state will be able to cover financing in full

support from the state, but it turns out that _ _ _ _
support from others and not from the state» while not harming other fields of science».

».
SERGEY DROTONOVY ANTON SENENKO

Source: Online Research and personal interviews



2l H2020 site is visited by those who already interested

1 700 visits per month
Long user journey on the site

The web-site refers to English language source (European

Commission)

People who visit the site are already aware about the

program and have a specific request

Source: Google Analytics, Ukraine, June 2018

[ - NiAroToBKW NPOEKTHMX Npono3uuiii 3a
. nporpamoto FopusoHT 2020 npoekTy RI- e Ykpalceka
" TRATLINKS_UA LINKS2UA o Englsh
T BAX/IN

Ha OTPUMaHHS rPaHTOBOI NIATPUMKY A1R NIATOTOBKM NPOEKTHUX  Be3 pyGpuki

NPono3uLiii 3a KoHKypcamu FopusoHT 2020, Po6oda nporpaMa
HHHHHH




2! Horizon 2020 Target Audiences’ Specifics

g Individuals E@E Institutions

= Researchers = Universities = Startups

= Students with Masters = NASU = Innovative business
degree and PhD = State bodies = Entrepreneurs

= Research institutions ®* NGOs

" Industrial business (large
and SME)

— _/
~

* Very fragmented * No opportunity to run single or

" Small communities’ size mass campaign

- Ver)(ﬁ specific mediums to reach = The goal.ig to ir\filtrat.e into their
each of the group communities with a single format



Communicating Tl

2l Communication approach e

in Ukraine * g K

EU SINGLE FORMAT

EU pretense at TOP events and community
touch points

Size of TA

StartUo 0,003 New contacts for stories as value-added
p O, min

Science 0,9 min

base for SUCCESS STORIES

interviews with participants
text and photo reports

Al facts and infographics

employed

population
16 min

Seed materials through own media
and promote via paid media

Source: Ukrainian Committee of Statistics 2017 and Google search



2\ Research implementation plan*

Top 5 events

Google search ads +
super GEO + promo

Final list to be confirmed and finalized after negotiations

&

Top 3 platforms

SUCCESS
STORIES

minimum 10

www.h2020.com.ua

Communicating
Europe
in Ukraine

Top 7/ locations

Sharing in social media, via
bloggers, within communities



500 visitors 500 visitors 11 000 visitors
November 21-23, 2018 February 2, 2019 May 23, 2019

SINGLE FORMAT:

interactive game stand + consultations + giving away materials

* Final formats after negotiations and dates abonnements in 2019



A

Content at TOP online resources

Nov'2018 Dec’2018 Jan'2019 Feb'2019

e 2 posts on social media
* 1 article at a targeted resource

* 3 posts on social media
* 2 articles at targeted resources

8 posts & 5 articles
Total reach 500 000

March 2019

April’2019

3 posts on social media
2 articles at targeted resources

Communicating
Europe
in Ukraine

May 2019




2! Visual presence at 7 key hubs & coworkings

Kyiv UnitCity, Creative Quarter, Chasopys
Odessa Impact Hub

I INNOVATION AND SCIENCE
LVIV ITEA H u b ARE MOVING FORWARD MO

K h a r k i V F a b ri ka . S p a Ce Funding now available to make great ideas a reality!

total budget:

i more than
The L t for the fi i
Dnipro SPACE HUB e e e s e 8 0bLn

Horizon 2020 covers the full
innovation chain from lab to

market and focuses on 3 pillars

s wh =

Excellent Industrial Societal E t
Science Leadership Challenges reuroatom

HORIZON 2020 IN UKRAINE
National contact points

3 7 P guidance, practical information
) Lv.iv S 3 and assistance on participation
points 4 118 in Horizon 2020

Regional contact points

6_ in 4 Kyiv - Odessa - Chernivtsy - Kropivnytsky
points  citites

¢ Visit h2020.com.ua
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Communicating

° [ *
Education and Research campaign flow Europe [
in Ukraine * 5k
m Nov Dec Jan Feb Mar Apr May Jun
TV, national channels 26.11-23.12 _
TA 16+all Ukraine
CEIU+EIB
- 4 ins./ 4 ins./ 4 ins./ 4 ins./
Newspaper Segodnya 5 ins./OTS 2 908 470 OTS 2326780 OTS2326780 OTS2326780 OTS 2326780

Layout and advertorials

Digital
Universities 10U
Co-working hubs | Research 7 Hubs

Digital platforms| Education
Communities & Events | Research

Final plan to be confirmed and finalized after final negotiations

10U

10U
7 Hubs



A

FIRST RESULTS



A

Mass communication campaign

TV

- 4th TV flight 26.11-31.12.2018
— 18 988 684 saw the spot at least 3 times
— 24 048 798 people saw the spot at least 1 time

Promo online of the 40 sec dynamic reel on
YouTube and Facebook

— 186 097 reach
- 122 715 views

icati * K %
Communicating 2 -
Europe * *

in Ukraine * 5k

Newspaper Segodnya SEEE :.;—__
— Layout & Advertorial on eTwinning |

opportunities o=

— 400 000 total coverage 1+ .’-—‘5‘3"-?-1"':‘5?‘"‘“"‘

Plus renrmamn slimuey e rm.

i, 3
I gy Laguiom smmaa ¥ @1


https://www.youtube.com/watch?v=cyud4NQcsGc&index=4&list=PLZFFr8cDt52GYcqEk4pou3yXL4c7wQWRe
https://www.youtube.com/watch?v=t2eogI7jB08&index=3&list=PLZFFr8cDt52GYcqEk4pou3yXL4c7wQWRe

2! Erasmus+ Facebook support

" 8 post were created and promoted in
Erasmus + opportunities on Facebook

page
— 611 605 unique reach

— 12 341 engagements, including 4 616
likes, 1 499 shares, 20 comments

" Top 3 the most popular posts are:

— Results of Erasmus+ for 2018
255 000 unique reach

- How to write a motivation letter
205 238 unique reach

— E-Twinning opportunities for teachers
127 839 unique reach
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Top posts details

Dec 20, 2018
17:16:29 UTC +02:00

View on Facebook

LAk noixaTty 3a obminom s Espony?)

2

| [rere
Ak cTryaeHTy noixatn 3a o6MiHOM B
OAHy i3 34 KpaiH
€pponun?|

) Total Interactions 1,9k
@ Reactions 1,1k
0 Comments 22
cs Shares 762

Dec 30, 2018
17:33:56 UTC +02:00

View on Facebook

Apysi, HanepeapoaHi HoBoro Poky Tak

Xo4yeTbcA HapmxaTuca AmBamm!

) Total Interactions
i@ Reactions
0 Comments

ci Shares

1,3k

1,2k

57

Dec 28, 2018
17:39:19 UTC +02:00

View on Facebook

BHCRARAHHA, CTANYEAKNS T8
wnanl Gl B kpaikax €C

Y

e d

PAZOM

XTO cKasas, Lo NpaKkTuKa B
yHiBepcuteTtax €C 3a lMporpamoio
EpasMyc+ paoctynHa Anwe AAA

¢} Total Interactions
i@ Reactions
0 Comments

ci Shares

886

505

373
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Dec 27,2018
18:13:26 UTC +02:00

View on Facebook

Bukaapau abo npeacTtaBHUK
YyHiBepcuTeTy i LikaBuLcA ipe€lo
o6'epHaHoi EBponn? Toai HanpaM XaH

) Total Interactions 816
@ Reactions 532
0 Comments 16
ci Shares 268


https://www.facebook.com/permalink.php?story_fbid=1020035954833302&id=384998508337053
https://www.facebook.com/permalink.php?story_fbid=1027966147373616&id=384998508337053
https://www.facebook.com/permalink.php?story_fbid=1026660124170885&id=384998508337053
https://www.facebook.com/permalink.php?story_fbid=1026053037564927&id=384998508337053

2\ Interaction with the audience
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Anna Dovbysh A ge mMoxHa noATBUTUCEL AOCTYMHI NPOEKTU?)
Like - Reply - See Translation - 4w
Oleksandr Konovalchuk Yu MoXe CTyaeHT IHAUBIAYaANbLHO 3HAUTH
NOCTYNHWA NPOEKT | 0(POPMUTK AOro Yepe3 CBIA YHIBEPCUTET ?

O

Like - Reply - See Translation - 4w

Biktop Bbynura a ctygeHtam Konegxig? Os

Like - Reply - See Translation - 2w

Hatans Manbuesa A MOXe NPUAHATK y4acTb hakyneTeT Yu
AMY, TOMy L0 BOHa peopraHizoBaHa Ane ue ayxe noTpidHo

1
Like - Reply - See Translation - 1w o

INecs Yyopewn [lodporo aHal LlikaBuTe cniBnpaua, NPoOeKkTyH,
cTtaxyBaHHAl Ak MOXXHa AeTanuHilwe oTpumaTu iHdopmayin?

Like - Reply - See Translation - Message - 3w

Analyzing comments we noticed
that content on both Erasmus+
and eTwinning+ are mostly
relevant for the audience.

However there are questions that
have to be answered. So next
topics for publications could be
about requirements of universities
that want to participate and more
about programs for teachers



2! Context ad - following our audience in Google search

= Erasmus +
— 51 824 impressions & 5 402 clicks

= Horizon 2020

— 234 752 impressions & 6 328 clicks

— 65% of the traffic to the H2020 website in December 2018 came from context ad
— People visit 2 pages and spend 1:30 min on the website

— Most popular pages: Participation rules, main page and instrument for SME



2 Special projects

= NUS.ORG.UA special section about EU
results and opportunities for
education and research

= |n 2018-2019:

— 25 articles and 11 announcements

— 47 906 readers for articles and 21 639
for announcements

— 277 328 people reached on Facebook

Communicating
Europe
in Ukraine
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HOBMHU CTATTI ADILA € NUTAHHA nornag BIBNIOTEKA IHKNO318 OMUTYBAHHA BYMTENL TE HYLU KOPOTKO

#MNpamyemoPasom

» 3
#aunrenam, #oupexropam

Erasmus+: K CTyAeHTH Ta Erasmus+: AK CTYAeHTH Ta Ak yi P ictm P uliAHKMiA nucT gns
BuKnapadl nepsuwis BuKnagadi negsuwis yuHsM npo €C. fo6ipka 3aKOPAOHHOI Nporpamu:
3a Kop 3a Kop. mareplanis npakTuuHi nopagu
YactuHa 2
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fik HanucaTn Tak npocro. Ak Tpu Yingpex KinodecT: 5 Yingpex Kinodecr: 10
pexoMeHAaUiiHMiA NMCT ANA  BYMTENbKM cinbebkol wkonu  dinsmis, axi i is, Wo aHAnM gitn
Epaamyc+ POGNATL NPOEKTH 3 MoKasaTH Ha ypokax
KpaiHamu EC

Yingpen KiHodecT: Ak 3HATH  [lemokpaTuuHe ynpasnil
thinbm, axwo Tobi Big 7 go ocsirolo. Ak y Monbuyi HiMeuunHu BYMTENAM | AK NOAATHCH Ha
14 pokis G6yayioTh cnienpauio B npoexTH

rpomagax

Elme tiom mmmsnio



-\ Events

= |nScience conference 13-14.09.2018
* |nnovation market 21-23.11.2018
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More than 2 500 visitors Interactive stand with

at 2 events H2020 game



2! Next steps

= 5t TV flight in February-March

" More layouts in Segodnya

= More SMM for Erasmus+ and H2020 — success stories, results & video
testimonials

= Special projects with targeted media: Platforma for Erasmus+, AIN.UA for
Horizon 2020, The Village for both programs

" Collaborations with opinion leaders
" Participation in targeted events

* Updates and simplification of the content on websites



CONTENT IS A KING!

WE NEED MORE SUCCESS STORIES AND RESULTS!
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For additional information, please, contact:
=
MICHAEL CHAMBERLAIN, Team Leader/Creative Director

SVITLANA KISILOVA, Project Coordinator



